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ÉPREUVE SPÉCIFIQUE « SECTION EUROPÉENNE » 

ORAL en LANGUE : Anglais 

SESSION 2026 

 

BACCALAURÉAT PROFESSIONNEL - SPÉCIALITÉ MCV option B 

SUJET N°1 

 
Durée de l’épreuve : 40 minutes 

 

- Préparation  - 20 minutes 

- Phase 1 : Présentation de la situation proposée ci-dessous - 10 minutes 

- Phase 2 : Entretien sur les activités et travaux effectués dans la discipline 
non linguistique durant l’année de terminale 

- 10 minutes 

 
 
SITUATION :  
 
 
Context 

You are a Sales Representative for Le Marais Mounet, a French producer of regional products from 

Noirmoutier. Your mission is to convince French Click, a UK-based specialised supermarket, to import and 

stock your products: a wide range of salt. 

Mission 

Prepare an oral presentation in English for the French Click buying team, explaining: 

• Why Marais Mounet products are a good opportunity for French Click. 

• How you will support the launch (marketing materials, tastings). 

• The expected benefits for French Click (increased sales, customer satisfaction). 
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DOCUMENT 1 : British consumers enjoy international food products 

Source : https://www.foodmanufacture.co.uk/ 

 

“There is good news for international brands wanting to target the UK market, as research finds 90% of Brits 

are open to trying new international flavours… Over 80% of UK consumers buy products from or inspired 

by international dishes weekly or every few weeks… the option of having such food and drink products 

available is top of mind for consumers, with 76% saying it was either important or, indeed, very important.”  

DOCUMENT 2 : Interview with a French Click Buyer 

Source :  Les auteurs 

"We’re always looking for products that stand out and appeal to our customers’ desire for authenticity. 

French regional products, like those from Marais Poitevin or Noirmoutier, fit well with our store’s focus on 

organic and artisanal goods. However, we need to ensure that the pricing is competitive and that the 

products are well-presented to attract customer interest." 

Document 3 : The company « Le Marais Mounet » 

Source : https://www.seldenoirmoutier.com/ 
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